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You can now access CEE’s professional development webinars directly on EconEdLink.org! To receive 
these new professional development benefits, become an EconEdLink member. As a member, you 
will now be able to: 

• Automatically receive a professional development certificate via e-mail within 24 hours after 
viewing any webinar for a minimum of 45 minutes

• Register for upcoming webinars with a simple one-click process 

• Easily download presentations, lesson plan materials and activities for each webinar 

• Search and view all webinars at your convenience 

• Save webinars to your EconEdLink dashboard for easy access to the event

Access our new Professional Development page here

EconEdLink Membership

https://econedlink.org/membership/
https://econedlink.org/professional-development/professional-development-upcoming/?view-by=dayGridMonth&currentStart=2020-Mar-1&activeStart=2020-Mar-1&activeEnd=2020-Apr-11
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Professional Development Opportunities

To earn professional development credit for CEE webinars found on EconEdLink, you must:

• Watch a minimum of 45-minutes and you will automatically receive a professional development certificate 
via e-mail within 24 hours. 

• Attendees can learn how much credit they will earn per workshop. 

Accessing resources: 

• You can now easily download presentations, lesson plan materials, and activities for each webinar from 
EconEdLink.org/professional-development/

Local resources: 

• Insert your local professional development opportunities (if applicable)

http://www.econedlink.org/professional-development
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Agenda
• Topic 1 - Scarcity, Opportunity Cost, Resources, and 

the PPF
○ Opportunity Cost/Marginal Analysis Activity 
○ Factors of Production Waterfall 
○ PPF Simulation

• Topic 2 - Supply, Demand, Equilibrium 
○ Activity - Demand Cartoons
○ MRU Interactives

• Topic 3 - Market Structures 
○ Padlet
○ Cartels and Competition 

• Wrap Up - GimKit
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Objectives

• Explain how scarcity impacts economic 
decision making.

• Use cost-benefit analysis to make decisions. 
• Examine how a society's productive resources 

are utilized to create goods and services. 
• Evaluate how market prices are determined 

through the interaction of supply and demand.
• Evaluate the impact of different market 

structures on market output, price, and 
economic welfare. 



SCARCITY!

unlimited human wants vs. 
limited resources



Opportunity Cost

•What you must give up in order 
to get something else.

•The value of the next best 
alternative that one gives up 
when making a decision.

•Examples



Give an example of 
an opportunity cost 
you have 
experienced today. 
What was your 
choice? What was the 
resultant opportunity 
cost?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?pearId=magic-pear-metadata-identifier


Marginal Analysis: 
Weighing the expected additional costs and expected 

additional benefits of making a decision.

• If the marginal (additional) benefit of an action is greater 
than (or equal to) the marginal (additional) cost, DO IT!

»

• If the marginal cost of an action is greater than the 
marginal benefit, DON’T DO IT! 



Alyssa desperately wanted to attend the Taylor Swift concert with her friends.  Unfortunately, she 

could not get a ticket for the night on which her friends were going to the concert.  She said she 

had no choice but to stay home with her family and watch TV.  Did Alyssa have a choice?

Alternatives Possible Costs Possible Benefits Rank (at 
the end)

1. Rank Alyssa’s alternatives.
2. Alyssa’s best choice would be ______________________________________________________.
3. Based on this choice, Alyssa’s opportunity cost was: 



Factors of Production
Also called RESOURCES



The Factors of Production
Resources necessary to produce 
what people want or need. 
1. Land is the society’s limited natural 

resources.  Ex: crops, physical land, oil, coal, 
animals.  

2. Capital is the means by which 
something is produced such as tools, 
equipment, machinery, and factories. Human 
made.  

.



3. Labor is the workers who apply 
their efforts, abilities, and skills to  

    production.

4. Entrepreneurs are risk-takers 
who combine the land, labor, and 
capital

    into new products. Ex: Steve Jobs, 
Dan Cathy, Jeff Bezos

The Factors of Production



Chat Waterfall
Task: List all 
the resources 
or materials 
needed to 
effectively run 
your pizza 
business. 



• Human Capital: education and skills that allow a person to 
earn an income

• Efficiency: best use of resources



Africa Concrete: 
http://www.youtube.com/watch?v=EYg-cHe79hI 

American Concrete 

http://www.youtube.com/watch?v=9I680M9Mt8c

Bangladeshi Bricklayer :
http://www.youtube.com/watch?v
=xaO3Z4G4Jso&feature=related 

http://www.youtube.com/watch?v=EYg-cHe79hI
http://www.youtube.com/watch?v=9I680M9Mt8c
http://www.youtube.com/watch?v=xaO3Z4G4Jso&feature=related
http://www.youtube.com/watch?v=xaO3Z4G4Jso&feature=related


http://www.youtube.com/watch?v=EYg-cHe79hI


http://www.youtube.com/watch?v=9I680M9Mt8c


http://www.youtube.com/watch?v=xaO3Z4G4Jso


All guns – 
no butter ...



All butter - no guns.



Production Possibilities 
Simulation - Break Out Rooms

• Push upper
• Texter
• Recorder: 

Count Push-ups 
& Text

• Time Keeper

Round Texts Push-Ups

1

2

3

4

5



I <3 Econ
Recorder for each group - List your results 

for each round! 
Round 1:  Push-ups (30 seconds)
Round 2:  Push-ups (20 Seconds)

  Texting (10 Seconds)
Round 3: Push-ups (15 Seconds)

Texting (15 seconds)
Round 4:  Push-ups (10 Seconds)

Texting (20 Seconds)
Round 5: Texting Only (30 Seconds)

P
u

sh
-

u
p

s

Texts

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTczNjY1NTk0MTgzNDQyNDA2ODYiLCJwcmVzZW50YXRpb25JZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6ImcyNTk0YjBlZjllNl8wXzUxOTIiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvLzRhMzM4N2ZmLWJmNGYtNDNlZi05ZTczLTE1ZWI4M2Y3NmJkMiJ9pearId=magic-pear-metadata-identifier


• Points A, B, C
• Point D
• Point E
• How can we get 

more capital AND 
consumer goods?





Segment 2 - Supply, Demand, Equilibrium



Warm Up

List 5 items you would like to 
buy this week.

• Place a check mark beside 
each item that you have the 
MONEY to purchase.



DEMAND
• DEMAND:     The WILLINGNESS 
   and ABILITY to buy a product at a given 

price.

• THE LAW OF DEMAND:  The quantity 
demanded of a product varies 
INVERSELY with its price.

DP

Q

$2.00

$1.75

$1.50

$1.25

$1.00

$  .75

$  .50

$  .25

$  .00

_

_

_

_

_

_

_

_

_
+   +   +   +   +   +   +   +   +   +

 1    2   3    4    5   6    7   8   9   



Changes in QUANTITY Demanded and Demand

Quantity Demanded 
– Only a change in PRICE can alter

– Movement along the SAME demand 
curve

Change in Demand
• caused by an outside factor, such as:

– Tastes, Income, Market Size, Expectations, 
Related Goods (TIMER)

• shifts to a NEW demand curve (to the left or 
right)



Q

$5

4

3

2

1

Price of Chocolate

Quantity of Chocolate

Demand Schedule

10     20     30     40     50     60     70     80

Price
Quantity

Demanded

$5   10

$4   20

$3   30

$2   50

$1   80Demand



Q

$5

4

3

2

1

Price of Chocolate

Quantity of Chocolate

Demand Schedule

10     20     30     40     50     60     70     80

Demand

Change in Demand

Price
Quantity

Demanded

$5  10  0

$4 20  5

$3 30  20

$2 50  30

$1 80  60



Price of Related Goods
• Substitute Goods: Competitors

– Price of one good goes up, demand for 
the other goes up. 

– Ex) Price of Pepsi goes up, demand for 
Coke goes up.

• Complementary Goods: Go together
– Price of one good goes up, demand for 

the other goes down.
– Ex) Price of peanut butter goes up, 

demand for jelly goes down.



Income
• As a person’s income rises, 

their demand for NORMAL 
goods also rises.

• What about inferior goods?
– As income rises, demand for 

INFERIOR goods 
DECREASES.



D2

Q

D1

  Product:  Summer Travel

 

                             Determinant:  

Income
  P



Products: Disinfectants & TP

D2D1

Determinant: Expectations 

  P

Q



Demand Cartoons
• Go to cartoonstock.com or any other political cartoon site.
• Find cartoons that illustrate THREE (different) determinants of demand (you should have a 

total of three cartoons, one for each determinant).
• Copy and paste the cartoon to a Google Slides presentation (one slide per cartoon)
• Show which determinant shifts the demand curve and tell what the product is.
• Draw graph to show how the demand curve shifts.
• Presentation should be three slides total (one slide for each cartoon, graph, explanation)
• Here are some examples….. (Your product should look very similar to this).



SUPPLY

• THE LAW OF SUPPLY:  quantity 

Supplied  of a Product Varies Directly 

with Its Price.

• SUPPLY:     The Willingness and 

Ability to Supply a Product at a Given 

Price.

S
 P

Q



Difference between a change in supply and 

quantity supplied
Quantity Supplied

– Only a change in PRICE can alter
– Movement along the SAME supply curve

Supply
-outside factor, such as increase in the price of 
an input, technology
-shifts to a NEW supply curve (to the left or 
right)



DETERMINANTS OF SUPPLY

• Government Tools 
• Other Goods (& their prices)

• Input Prices

• Competition (# of sellers)

• Expectations

• Technology

SS
P

Q



Think of it this way…..

•Any factor that increases the cost 

of production decreases supply!

•Any factor that decreases the cost 

of production increases supply!



Supply of Pizza Activity
• You are a producer of pizza.
• Using the chart on the next slide, 

create two examples for each 
respective determinant—one 
example that will increase supply for 
pizza and one that will cause supply 
to decrease for pizza.

• Be specific in each of your 
examples.



Changes in Supply of Pizza

Determinant Increase in Supply Decrease in Supply

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTczNjY1NTk0MTgzNDQyNDA2ODYiLCJwcmVzZW50YXRpb25JZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6ImcyNTk0YjBlZjllNl8wXzU2MDMiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvL2RlYzBjZTQ4LTYxMmQtNGNiNi1iYjU0LTYxYWFkMTUyZjYyMyJ9pearId=magic-pear-metadata-identifier


Finding Equilibrium - Interactive



Cha ral
• How  ri dem? 
• Wha cs ic rig?
• Do l od d vi fow 

te re?



Simin Itut

1. Lar d
2. Stars
3. Asot Dum
4. Kit
Inrun
1) I am  su w i wn o b n fo c o y ro. 
2) I am l to  ben 1  10 Stibs.
3) Yor k - e  pe ben 1  10 Stibs  wi t o r ic n. 
4) Comca? I am  te za f  mat :) 



Deb Acit
• Whi gs a cr or 

pin?
– Was s red ih  ner  

ser?
• Wha r e pil pes? 
• Wha y f ods e ffre 

in  go?
• Pur? 

Lerg Tat: I a dffete h raric  dffet ke tte - pc omti, noy, 
molic peon,  lil. 





Different Types of Market Structures
Market Structure Number 

of Firms
Differentiated 

or Homogeneous 
Product

Ease of Entry Price-Setting 
Power

Non-Price 
Competition

    Examples

Perfect 
Competition

Monopolistic 
Competition

Oligopoly

Monopoly



Different Types of Market Structures
Market Structure Number 

of Firms
Differentiated 

or Homogeneous 
Product

Ease of Entry Price-Setting 
Power

Non-Price 
Competition

    Examples

Perfect 
Competition

Many Homogeneous Easy entry and 
exit

None None agricultural 
products
Stock Market

Monopolistic 
Competition

Many Differentiated Easy entry and 
exit

Some market 
power

Yes; advertising Fast Food Industry

Oligopoly Few Differentiated or 
Homogeneous

high barriers to 
entry and exit

YES; collusion is 
common

often use 
advertising, too.

OPEC
Cell Phone service 
providers

Monopoly One firm unique product entry blocked Total market power 
(must still abide by 
demand curve)

not necessary - 
no competition

Utility companies
Standard Oil



• Resh unes t l i t ar scu sin  yo: 
• Fir n A-G:  ony
• Fir n H-: Olil
• Fir n O - S: onis ceto
• Fir n T-: ert peon
• Inud  it o t sis  og  he Pt ih  cit o w 

yo sifi ac ses  h ak ttu u ste. 



Cartels & 
Competition
Economics for Leaders  

Activity 3
Lesson Available Online at www.fte.org 

https://www.fte.org/teachers/teacher-resources/lesson-plans/efllessons/cartels-and-competition/
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http://www.fte.org
https://www.fte.org/teachers/teacher-resources/lesson-plans/efllessons/cartels-and-competition/


Meet Your Team
4 minutes1. Come up with a 

Team Name. 
Submit in 
PearDeck. 2. Choose a 

Captain that will submit 
your production decisions

3. Choose an 
accountant keep 

the balance sheet.

 

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTczNjY1NTk0MTgzNDQyNDA2ODYiLCJwcmVzZW50YXRpb25JZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6ImcyNTk0YjBlZjllNl8wXzU4MzEiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvL2Q2MTdiYzYzLWQ2YjQtNGZmNS1hMDcwLWExMzY0MzhkMjg4ZCJ9pearId=magic-pear-metadata-identifier


The Producers…
• 6 companies…

• Do 98% of the business in this industry.



The Incentive

• Your goal:  make as much profit as possible

• Bragging rights for ALL companies that earn MORE 
than $200 profit!

• We will recognize the company that earns the MOST 
profit!



Directions

• The interaction of market demand and market supply 
will determine the market-clearing price, the price at 
which the units you produce will sell.

• In each round, a forecast of market demand will be 
displayed.  Remember that this is only a forecast, and 
actual demand may vary from the forecast somewhat.



Demand Forecast
Market 

Demand (QD)
Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Directions

• You will have to make your own forecast, or prediction, of market supply.  
You will know how many units your own company will produce, but the 
TOTAL market supply will include not only your own production, but also 
that of the other companies in the class.



Example
● If you produce 3 units 

and so do all the other 
companies, the total 
supply will be 18 units.  

● According to the 
demand forecast, what 
will the market price be?  

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTY2NjA0NjIyODg0NzY0MTA1MDYiLCJwcmVzZW50YXRpb25JZCI6IjFQaWRmUmVSOEM1OTV6REVxV2Q1eU1rTHA4dEtUam5Qb0pDR0JzTkp5NTFBIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWRyYWdnYWJsZSIsInNsaWRlSWQiOiJnODk4NTM5ODNlNl8wXzUyOSIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMVBpZGZSZVI4QzU5NXpERXFXZDV5TWtMcDh0S1RqblBvSkNHQnNOSnk1MUEvMzA2N2Y0ZTMtY2E4Yy00ZjNmLWIzMzctNDJjNWJlNzMzOWFlIn0=pearId=magic-pear-metadata-identifier


Example (continued)
• Your decision must also take into account your production cost.
• Suppose your cost is $25 per unit and you sell that unit for $125:

 $125   total revenue
- $25    total cost
 $100    profit



Now you try...
Suppose your company produces 3 units, 
total market supply is 19 units, and your 
production cost is $25 per unit.
1. Cost of production x #units produced = Total 

cost of production.
2. Units sold x price = Total Revenue
3. Total Revenue - Total cost = profit or loss

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTczNjY1NTk0MTgzNDQyNDA2ODYiLCJwcmVzZW50YXRpb25JZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6ImcyNTk0YjBlZjllNl8wXzYyMzkiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFpTUxxMlRPMUg0YzNYU09QcV9wMkIyS3hRanB5SW5ybkllRFFzb3FxMlJvLzEyMGYzN2Y3LWYyNjQtNDdkZC1hN2E3LTM2MzE5ODEyZjNmYiJ9pearId=magic-pear-metadata-identifier


The Production 
Decision 
Worksheet



Production 
Decision 
Worksheet

● Notice Balance is $150 to start.
● What must your balance be at the end to 

have $200 profit?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTY2NjA0NjIyODg0NzY0MTA1MDYiLCJwcmVzZW50YXRpb25JZCI6IjFQaWRmUmVSOEM1OTV6REVxV2Q1eU1rTHA4dEtUam5Qb0pDR0JzTkp5NTFBIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS1udW1iZXIiLCJzbGlkZUlkIjoiZzg5ODUzOTgzZTZfMF81MDUiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFQaWRmUmVSOEM1OTV6REVxV2Q1eU1rTHA4dEtUam5Qb0pDR0JzTkp5NTFBLzc2YTExY2RhLTgzMTAtNDhmMi05NzI3LWJjNmJhNWE0NjYxNSJ9pearId=magic-pear-metadata-identifier


Production 
Costs
● You must pay your 

production costs up front 
(from your balance).

● Production costs for all 
rounds will be $30.

● What is the most any 
team could produce in 
round 1?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLW51bWJlciIsImRyYWdnYWJsZXMiOlt7ImlkIjoiZHJhZ2dhYmxlMCIsInR5cGUiOiJpY29uIiwiaWNvbiI6eyJpZCI6ImRlZmF1bHQtY2lyY2xlIn0sImNvbG9yIjoiI0Q1MUQyOCJ9XSwiZHJhZ2dhYmxlU2l6ZSI6MTIuNTUsImVtYmVkZGFibGVVcmwiOiJodHRwczovLyIsImFuc3dlcnMiOltdfQ==pearId=magic-pear-shape-identifier
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Round 1

● Make your production decisions.
● Submit in PearDeck

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20
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Round 1 Results

● Market supply is…..

● So price is….

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Round 1 Results

● When you return to breakout rooms.
● Calculate your revenue from Round 1 

sales. (price x # produced)
● Calculate your new balance going into 

Round 2.
● Questions?



Round 2

● Calculate your revenue from Round 1 sales. 
(price x # produced)

● Calculate your new balance going into Round 
2.

● Make production decision for Round 2. Submit 
in PearDeck.

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
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Round 2 Results

● Market supply is…..

● So price is….

● Update Balance Sheet back in 
break-out rooms

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Round 3

● Update Balance Sheet.
● Discuss production decision for Round 3.
● Submit production decisions in PearDeck.

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20
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Round 3
Exciting News!

● Trade Convention for Industry Executives.
● Each company can send 1 person (does not 

have to be team captain)

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Round 3
Executives Returning….

● Make production decision for Round 3.
● Submit in PearDeck.

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20
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Round 3 Results

● Market supply is…..

● So price is….

● Questions?

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Next Round

● Update Balance Sheet.
● Discuss production decision.

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Next Round
Trade Convention!
● Trade Convention for Industry Executives.
● Each company can send 1 person (does not 

have to be team captain)
● Production decisions will not be made until 

they return.

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Next Round

Executives Returning….

● Make production decision.
● Submit in PearDeck

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
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Results

● Market supply is…..

● So price is….

● Questions?

Market 
Demand (QD)

Price

0-6 $125

7-13 $100

14-19 $75

20-26 $50

27-32 $30

33-40 $25

41-50 $20



Profit = Current Balance - $150 (your starting balance)

Calculate your profits

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTY2NjA0NjIyODg0NzY0MTA1MDYiLCJwcmVzZW50YXRpb25JZCI6IjFQaWRmUmVSOEM1OTV6REVxV2Q1eU1rTHA4dEtUam5Qb0pDR0JzTkp5NTFBIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OWJiMGRkYzI5XzJfMCIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMVBpZGZSZVI4QzU5NXpERXFXZDV5TWtMcDh0S1RqblBvSkNHQnNOSnk1MUEvOGFiNGFjYzItM2U2My00NWIxLThhMTUtMzRhNzY0NTgxNGJlIn0=pearId=magic-pear-metadata-identifier


Debrief
• What happened?
• Why did you want to talk to the other 

companies?
• Did it work?
• What motivated you to collude?
• What motivated you to cheat on that collusive 

agreement?
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Debrief
• Whose voice isn’t represented in this conversation?

– Consumers!
• How would consumers they perceive this outcome?
• People respond to incentives…

– Buyers, sellers, business executives… even high school 
students!

• There’s an incentive to collude.

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMTY2NjA0NjIyODg0NzY0MTA1MDYiLCJwcmVzZW50YXRpb25JZCI6IjFQaWRmUmVSOEM1OTV6REVxV2Q1eU1rTHA4dEtUam5Qb0pDR0JzTkp5NTFBIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTg1Mzk4M2U2XzBfMTg0OSIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMVBpZGZSZVI4QzU5NXpERXFXZDV5TWtMcDh0S1RqblBvSkNHQnNOSnk1MUEvZDE5NmRiNTItOWViMC00NmE1LTk5YmYtYjdkZTBjNWVkODhmIn0=pearId=magic-pear-metadata-identifier


Debrief
• What would be the impact of  laws or rules 

that enforce cooperation among producers? 
– EX: licensing requirements for doctors, teachers, 

hairdressers, taxicabs; or regulatory agencies etc.
• What would be the impact of laws or rules 

that prohibit cooperation among producers?
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Conclusion

• Incentives matter.
• Desire for profit and 

competition 
undermine collusive 
agreements.

Profit is the 
motivator.  

Competition is the 
regulator.
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GimKit - Wrap Up & Assessment



Presented by: Amanda Stiglbauer

Email: astiglbauer@lexington1.net 

Date: July 17, 2023

Summer Institute: 
Microeconomics

mailto:astiglbauer@lexington1.net


Invest In Girls

8
4



Advocacy 
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Suggested Presentation Deck
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CEE Affiliates

https://www.councilforeconed.org/resources/local-affiliates/

Include your local affiliate page

https://www.councilforeconed.org/resources/local-affiliates/


Thank You to Our 
Sponsors!
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Contact information
Thank You


