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Microeconomic Foundations: A Teacher’s Guide SRS Lt iy

©

Presented by: Susanna Pierce McConne{lI

Email: Susanna.Pierce.McConnell@gmail.com

Date: January 22, 2024




About Me (CEE

Susanna McConnell

AP Microeconomics Teacher, Curriculum Consultant, Master Teacher

Susanna Pierce McConnell is a curriculum consultant, Master teacher for the Council of Economics Education, on the
Teacher Advisory Board at Marginal Revolution and an AP Economics at Westlake High School. She strives to make teaching
and learning meaningful for teachers and students. In her past 16 years in education, she has taught social studies in the US
and abroad, participated in Harvard’s Globalizing the Classroom Fellowship, and has traveled with US teachers to schools in
Japan and South Africa on two remarkable Study Tours. Susanna founded the Teacher Innovation Academy on her high
school campus where she facilitated PD for 6 years for 30 educators who strive to share best practices through innovation.
Susanna earned degrees in Spanish and International Economics and her Master of Arts in Teaching from Trinity University
in San Antonio. Her greatest joys are finding the many connections of economics to the real world, traveling, speaking

Spanish, and spending time with her family.
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Agenda (CST) CEE

8:00: Welcome, Updates, Norms
8:05: Participant Insights
8:10: Student Challenges + Solutions
o Principles of Demand and Supply
8:50: Mini Break (5 mins)
8:55: Student Challenges + Solutions [0 s s (o)
o Market Structures
9:25: Wrap Up and Reflection *F







Objectives

CEE

* Participants will:

O

Deepen their grasp of microeconomics principles,
encompassing demand, supply, and market equilibrium.
Engage with interactive exercises to enhance their aptitude in
conveying microeconomic concepts.

Introduce real-world examples to render microeconomics
relatable and captivating for teachers.

reflect on the implementation into their own classroom.



CEE

National Standards

* Standard 7: Markets and Prices: A market exists when buyers and sellers
interact. This interaction determines market prices and thereby allocates
scarce goods and services.

e Standard 8: Role of Prices: Prices send signals and provide incentives to
buyers and sellers. When supply or demand changes, market prices adjust,
affecting incentives.



@EE What city are you in, years of experience,

and a difficult concept when teaching
supply and demand?

Susanna: Austin, 16, moving along curve

Let’s Connect:
SEL

0~



ki Supply and 1.4 Demand

Demand

1.5 Supply

~13-15 &% | 20=-25% Vo,

m 2.1 Demand
4

1.6 Market Equilibrium,
Disequilibrium,

m 2.2 Supply and Changes in
4 Equilibrium

2.6 Market Equilibrium
and Consumer and
Producer Surplus

Unit 2: Microeconomics
2.7 Market Disequilibrium
and Changes in

Equilibrium 2.2 Supply (includes HL only sub-topics)

2.1 Demand (includes HL only sub-topics)

2.3 Competitive market equilibrium

What causes market flu “ IONS

Demand, the Law of Demand, and
Non-Price Determinants, Supply, the Law of
Supply, Market Equilibrium




Calendar of Markets in AP Micro

February 5

Unit 2 Video Notes

HW: Unit 2 Video Notes, due

February 6

Demand (2.1)

WEDNESDAY

February 7

MRU Review
Supply (2.2)

THURSDAY

February 8

Market Equilibrium +
Disequilibrium (2.6 +2.7)
MRU Review

February 9

Double Shifts

HW: NO HW




What challenges do students face? CEE

Challenges Solutions
1. Pre-existing Knowledge of Teaching Model
“Demand” MRU: Video, MRU Interactive

Shifting vs. Movement Along

2. Shifters of Demand vs. Supply | Teaching Model: MRU: Demand or
Supply?
MRU: Demand, MRU: Supply

3. Market Outcomes with Single | Teaching Model
and Double Shifts MRU: Double Shift, MRU: Eq.

4. Engagement: Real World Current Events: Messi Effect, Taylor
Swift


https://www.youtube.com/watch?v=9jLlOPqHxLs&t=1s
https://mru.org/teacher-resources/active-learning/change-demand-vs-change-quantity-demanded-interactive-practice
https://mru.org/teacher-resources/active-learning/shifts-supply-or-demand-interactive-practice
https://mru.org/teacher-resources/active-learning/shifts-supply-or-demand-interactive-practice
https://mru.org/teacher-resources/active-learning/graph-demand-curve-interactive-practice
https://mru.org/teacher-resources/active-learning/graph-supply-curve-interactive-practice
https://mru.org/teacher-resources/active-learning/shifts-both-supply-and-demand-curves-interactive-practice
https://practice.mru.org/equilibrium/?_ga=2.25546808.429420732.1705435043-921146594.1701283394




Lecture: Demand

September 13, 2022

e Check In: Best Sale?

* Review: Video - Auction

» Notes: Demand vs. Quantity Demanded
* Practice: Dry Erase

» Practice Problems, Day 1 (Demand)

&

HW: Unit 2 Summary Video, due Thursday @11:59
PM

Review
Law of Demand: Shifters of Demand:

negative causal ¢ Irends or Tastes
relationship between P * Related Goods' Prices
2Q « Income
e s Buyers (# of buyers)
e Expectations

vs. Quanti

Check In: What's the

best bargain you've
purchased?

Change in Demand vs.
Change in Quantity Demanded

Demanded(CEE

Warm Up

How does this
clip show the

law of the
0L

demand?

g -

office

Demand vs. Quantity Demanded

Change in Demand
An external factor that
shifts the entire demand
curve to the right or left.
* Consumer behavior
changes
TRIPE

Change in Quantity Demanded
An internal price change that
causes a movement along the
curve from 1 point to another.

* The law of demand
» Price change



http://www.youtube.com/watch?v=zsCVJsGYKdY&t=113

Live Notes: Demand vs. Quantity Demandi?@EE

Example Problem

Example Problem

Scenario 1: The price of P Terry’s burgers
drops in restaurants in Austin Texas.
How does this price drop impact the market
for burgers at P Terry's?

Scenario 1: The price of P Terry’s burgers
drops in restaurants in Austin, Texas. How
does this price change impact the
competitor's market at Hat Creek for burgers?

The Market for Burgers at P. Terry's

Explanation:

The Market for Burgers at Hat Creek

Explanation:

Scenario 1: The price of P Terry’s burgers
drops in restaurants in Austin Texas.
How does this price drop impact the market
for burgers at P Terry’s?

Scenario 1: The price of P Terry’s burgers
drops in restaurants in Austin, Texas. How
does this price change impact the
competitor's market at Hat Creek for burgers?

The Market for Burgers at P. Terry's

1
A
15 +

/

Explanation: _ Q
B s

The Market for Burgers at Hat Creek

P

—

P
Explanation: le &UQ@I%

8




Video: Demand vs. Quantity Demanded |\!CEE

1. What causes a change in the quantity demanded?

2. What causes a shift of demand?

PRICE PRICE

b
QUANTITY

o 21 QUANTITY DEMANDED Change in I}


http://www.youtube.com/watch?v=9jLlOPqHxLs

Teaching: Group Practice CEE

Group Review: Problems

L. 2. 3.

Price per
Price per Can
Can Price per
A Can
A i
60 F————
OoF————— [ |
l I
[ Demand
l | D Curve
{ : e 0 400 800 1200 1600 Q:amity
= X Per week
400 500 Quantity Copyright: www.economicsonline.co.uk
500 600 Quantily Copyright: www.economicsonline.co.uk Per week

Copyright: viww.economicsonlinecouk  per week

An increase of demand A decrease of demand An increase of quantity
demanded

~



CEE

Independent Practice: MRU Interactive
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Lecture: Acronym: Demand (CEE

Trends or Tastes

Related Goods’ Prices

Buyers (# of buyers) (Ou .

Expectations “”4

—N

18



Live Notes: RUDE - Solving for Eq. CEE

1. Read the scenario.

2. Underline the external factor that's changing
ceteris paribus.

3. Decide if the demand curve (TRIBE) or supply
curve (SPICE) shifts. Draw the impact.

4. Examine the impacts.



Live Notes: RUDE CEE

Read the problem. Underline the shifter. Draw
the impact. Explain the effect on P and Q.

Incomes drop during the pandemic with increased business layoffs. What
happens to the market for hotels?

Scenario #2: Incomes drop during the pandemic with
increased business layoffs. What happens to the
- market for hotels?

s
SN



Lecture: Acronym for Supply (CEE

 Sellers

* Productivity

* |nput costs

e (Cash to/from Government (taxes/subsidies)
* Expectations

21



Live Notes: RUDE CEE

Read the problem. Underline the shifter. Draw
the impact. Explain the effect on P and Q.

The price of microchips increases. What happens to the market for cars?

Scenario #2: The price of microchips increases. What
happens to the market for cars?

apfleletesieeertilee

Shifter: |1



Announcements

Review: Demand and Supply Shifters
Group Specialize (10 mins)

Guided Notes: Market Equilibrium

Practice Problems

Teaching: Group Practice

Question: What's an
item you have
bought on sale
before?

HW: Edpuzzle (9/14) + Video Notes (9/18)

Unit 2: Market Equilibrium Practice Problems (2.6 +2.7)

for each problem, read the problem, underline the key phrase, draw the graph, and then

explain the impact on the price and quantity. Label every axis and curve.

DEMAND SHIFTERS:

SUPPLY SHIFTERS:

®  1.Thereisadrought across the US. What happens to the market for corn?

Graph:

Component:

Gap?

= 2.Thereisan increase in births in the US. What happens to the market for Baby

Graph:

Component:

Demand:
Tastes

Related Goods
Income

Buyers
Expectations

Supply:

Sellers

Productivity
Input Costs
Cash Changes
Expectations

Unit 2: Market Equilibrium Practice Problems (2.6 +2.7)

= 3. Tesla now adds more robots into their car production. What happens to the
market for Tesla cars?

Lt. Blue: D1 + S1
Dark Biue: D2 + S2
Green: D3 + S3
Grey:. D4 + 4

Mixed: D5 + S5

EE

Purple: D7 + D8
Tall: D/S decrease

Yellow 8: D/S increase

Roles:

#1: Write the problem/answer #1.
#2 Write the problem/answer #2.
#3: Explain #1

#4 Explain #2

Graph:

Component:

® 4. Thereisanincrease in the cost of coffee beans. What happens to the market for
coffee in restaurants and cafes?

Graph:

Component:




Independent Practice: MRU Interactive CEE

L] L]
VSO L-2-1
LY 4]
o0
. : : . . Finding Equilibrium (Set 1/3)
. . . SCORE 10/10
Sete Rest of Class o
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@ 9000 09000 o0 ekl
SO0000 9000 o
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@ ® ®06 o000 1. Complete the MRU Interactive.
@ ] 0.:.... .::
® o o0 ©000 0000 a. Add a photo with your name - must be over 70%
e ® O 00 o0 ®
: :.. :.:. .... 999 2. Finish the Market Equilibrium problems (double shifts).
@ ® 00000 e ® o000
e 3.: : .... ... ::' e : Y ..8 3. Upload your Market Equilibrium problems to Google Classroom.
(=3 ® © 9000000 @ ® o o
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Live Notes: Market Equilibrium

unit 2: Market Eaullibrium + Changes (2.6 + 2.7): How do vou show the impact of market forces?

with an equilibrium and

is > than

Market Equilibrium occurs where is=
A results in the market when
A results in the market when

is <than

Market Equilibrium

An Increase in Demand on the Market

Scenario: M

Component:

ichael Jordan advertises his new Nike Airs.

26
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Live Notes: Market Equilibrium CEE

Unit 2: Market Equilbrium + Changes (26 + 2.7) How do you show the impact of market Forces?

® o L J 200 o G000
- ® _ _eeo oo oceoe
, () # ‘ e00 ® o o eoee
a 1 . ‘v'< 4 Rl o900 ° o000 e 000
Market Equilibrium occurs where __ .Y 11 is=__\¥h with an equilibrium _\ __and _\ Y . @ 0080000 0ses o °°° @
- A AR EREEERX]

AUV VUUL»  results in the market when is >than A\ 2 So o eeeaton? 0 08 00 00070 00
\ . . e o o0 o e e o0 0 o o
; ; ‘ ° e ® 00 00 ¢ 000 00 0 000
Curvlil G . . (v I (IIIY) e o o0 000 o0
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Live Notes: Double Shifts + Summary

PUCE

A Decrease in Demand on the Market

An Increase in Supply in fhew%b:{)

Scenario: Less people travel to Austin when SXSW cancels in
2020. P

Component: %W-'icr 6

2 : : lrg ..
Scenario: The price of gasoline decreases irfthe market for
airplane tickets. F Q

b

WAL,
Component: lﬂpu"’—eriét 4/ Q

A Decrease in Supply in the Market

AnIncrease inD and S

Scenario: Many resta &mts %ose down during Covjd-19.

Scenario: Incomes in the US increase, and more restaurants

servj g acai bowls oper@ocally \f

regtauran

l
Componenf O

K

WOJVINVWSIANS

Double Shifts Summary

If...

Demand and
Supply Increase

Demand and
Supply Decrease

Demand Increases
and Supply
Decrease

Demand
Decreases and
Supply Increases

Then...

Price ?
Quantity T

Price ?
Quantity |

Price T
Quantity ?

Price |
Quantity ?

CEE


https://drive.google.com/file/d/1tG1lml3tNvuzL2q3dIJkm5iXU5a7YQyb/view?usp=sharing

Teaching: Group Practice

Practice Example

The price of gasoline is expected to go up. What happens to the market for gasoline today?

Unit 2: Market Equilibrium Practice Problems (2.6 +2.7)

Double Shifts in the Market

® 7. Lululemon advertises with Lebron James while the number of stores increases
nationally. What happens to the market for Lululemon?

Graph:

Component:

Practice Example

Consider the market for diesel trucks. What would happen if more people started buying electric
trucks and many companies stopped producing them.

®  8.People hear about the dangers of flying with Covid-19. At the same time, airlines
cut many of their flights. What happens to the market for airline flights?

Graph:

Component:

29




P

Independent Practice: MRU Interactive

TEACHER RESOURCES

Shifts in Both Supply and Demand Curves

o e ccase semea "t *s 4’ : .
B0 6 60 0 GGG GOBE 6 & 06 & Interactive Practice
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1: Messi Effec

The Messi Effect: New Miami star
brings big business to MLS

How can you add Messi’s rise and impact into your
classroom? The Messi Effect

Susanna

+ Trends or Tastes

* Related Goods’ Prices
* Income

* Buyers (# of buyers)
= Expectations -

These factors change behavior to di d more or less at ALL

The Messi Effect — sy (CEE Messi’s “Trending” in Saudi Arabia ((CEE
How One Single Player Course Connections: Superstar Impact

will I{npact Secceran The Shifters of Demand i

America

Messi as a Saudi Arabia
Ambassador

Implementation #1: Hooks and Warm-Ups

Time Required: 10-15 minutes

Why are one major
league’s ticket prices

increasing by > 1,700%?
5:0:: in

SEL Hook

WHAT MESS|
MEANS FOR
U.S. SOCCER &

Warm Up #1 CNBC News: Messi Effect (CEE

1. What’s something mgmhcan(
you heard in the video?

2. Sowhat imgact does he have

on markets?

3. Now what will be Messi’s

impact on future businesses,
cities, and larger regions?

N

WHAT MESSI
MEANS FOR

(CEE



https://econedlink.org/wp-content/uploads/2023/09/Messi-Effect-Presentation.pdf
http://www.youtube.com/watch?v=kzE7mw7wh38

(CEE

Is the cost of bringing Lionel Messi to
MLS falling on fans?

The profile of Inter Miami - and the league itself - have been

boosted by the Argentinian's arrival. But it's led to an increase in
prices for some

© Some Inter Miami season ticket prices wi
Today Sports

1t’s difficult to overstate the impact Lionel Messi has had on Inter Miami and
MLS since he joined the club in July. But there are some concerning signs
underneath the veneer of Messi Mania.

“Soccer in North America will never be the same,” Camilo Durana, the
executive vice-president of Apple partnership, properties and events at MLS,

told Forbes in June, days after the announcement that Messi was moving to
the league.

Real World #2: Messi Current Event

B3 Subscribe to newsletters

Forbes

The Messi Effect — How One

Single Player Will Impact
Soccer In America

Isaac Mizrahi Contributor ©
Twrite about multicultural marketing and its impact

on business.

B o

@ Listen to article 10 minutes

\
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\
\
t
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N
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\
\
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3
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| o g o ] = ) o

SEARCH FURTUNE

SUCCESS - LIONEL MESSI

Subscribe Now §

Lionel Messi is bringing an absolutely
enormous pile of money into American

soccer and MLS

BY PAOLO CONFINO

August 21, 2023 at 3:37 PM CDT

\
L

G

Messi is having a whale of a time in Miami.
CHANDAN KHANNA—AFP/GETTY IMAGES

Lionel Messi, Saudi Arabia and ‘
the Deal That Paid Off for Both
Sides

Acontract between Messi and Saudi Arabias tourism authority
offers a glimpse at the details of their multimillion-dollar
relationship.



https://www.forbes.com/sites/isaacmizrahi/2023/06/20/the-messi-effect--how-one-single-player-will-impact-soccer-in-america/?sh=565c4cce6ecf
https://fortune.com/2023/08/21/how-much-lionel-messi-mls-apple-adidas-american-soccer-miami/
https://www.theguardian.com/football/2023/oct/12/is-the-cost-of-bringing-lionel-messi-to-mls-falling-on-fans
https://www.nytimes.com/2023/06/18/sports/soccer/lionel-messi-saudi-arabia.html

Trend

It's becoming a trend to
like Taylor Swift: a lot of
people consider it to be a
mark of good taste to
like her music and be a
“swiftie” so there is more
demand for it.

Increase of Demand

Price INCREASES
Quantity INCREASES

Decrease of Demand

Price DECREASES
Quantity DECREASES

Engagement

Market Systems: Add Original Photos

Related Prices

The prices of hotels are
increasing which is a
compliment to Taylor

concerts and thus might
decrease demand for

them..

i SRR TN

Sellers

Every year, Taylor offers
more concerts so she is
increasing her selling of
tickets and thus
increasing the supply of
them.

TAYL0R SWIFT
THE ERAS TOU I{

Input costs

The internal cost of
renting venues to have
TSwift concerts could

increase and cause a
decrease in pupply of the
conderts.

Buyers,
Expectations

While the amount of
people who attend
TSwift concerts
increase, the sellers
expect a surge in prices.
This causes an increase
in demand but a
decrease in supply as
sellers hold out, meaning
that the equilibrium price
would increase while the
quantity decreases.

Increase of Supply

Price DECREASES
Quantity INCREASES

Decrease of Supply

Price INCREASES
Quantity DECREASES

2: T. Swift Effect



https://econedlink.org/wp-content/uploads/2023/09/CEE-Swift-Slides-Part-Two.pptx.pdf
http://www.youtube.com/watch?v=uSTfX6W1RCk

ngagsement #3: MRU Lesson Plan (CEE

Build mastery of

supply and demand
« 100% free

” - . v
e » e ; A « Perfect for online or in-person learning

. X . LI x * 5lesson plans
¢ At - ’

" . oA Sy e % Finding Equilibrium:
N Supply meets Demand
N > 8 = pe—— Get Unit Plan Now!

Free Econ Class Content
© ©

Engaging Activities Science of Learning

Chock full of interactive games, Use techniques such as retrie
the right place! Fill out the form below to get access to all of MRU’s lesson plans,

videos, and news articles to keep.

. . Teach riendl;
If you're looking for great FREE content for your econ or personal finance class, you're in Al

Easy-to-understand lesson plans, student
practice and interleaving to optimize activities, and answer keys provided

students engaged. student learning and retention.

interactives, videos, classroom exercises, and more. All of our material is free, and it’s
always available here at MRU.org.

via Google Docs.

DEMAND CURVE FOR SUVs

parce

Email (Professional/School Recommended)

| IvcorRect x | - .
emand curve shifts < Interactive Practice

Ds
right Students build mastery through interactive
s i s v supply and demand questions.

First Name Last Name

School Name

Which best describes your primary professional role? v

Videos p
Engage students with short animated
explainers that include interactive questions
to check for student understanding



https://learn.mru.org/confreg/?fld93=701Rd000002ZC6rIAG










Objectives CEE

* Participants will:

O

examine different market structures, their characteristics, and
the implications of price and output decisions.

Engage with interactive exercises to enhance their aptitude in
conveying microeconomic concepts.

Introduce real-world examples to render microeconomics
relatable and captivating for teachers.

reflect on the implementation into their own classroom.

O w



CEE

National Standards

e Standard 9: Competition and Market Structure:

O

Competition among sellers usually lowers costs and prices, and

encourages producers to produce what
consumers are willing and able to buy. Competition among buyers

increases prices and allocates goods
and services to those people who are willing and able to pay the most for

them
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What’s your name, favorite restaurant

@EE and a difficult concept when teaching B

market structures?

Let’'s Connect: Add vour ‘
SEL response in the

Chat box!




TOPIC 3.7
Perfect Competition

4.2 Monopoly

(CEE

. 4.3 Price Discrimination

211 Market failure—market power

4.4 Monopolistic Competition

4.5 Oligopoly and
Game Theory

The Theory of the Firm

Market Structures: Perfect Competition,
Monopolistic Competition, Oligopoly,
Monopoly




Calendar of Theory of the Firm in AP Micro

PCinthe SR - 3.7

HW: U4 VNs, 4/11

PCinthe LR - 3.7

HW: U4 VNs, 4/11

WEDNESDAY

Unit 4a FRQs

HW: U4 VNs, 4/11

THURSDAY

Monopoly in the SR - 4.2

HW: Unit 4 VNs, 4/11

Monopoly in the LR

Comparison of PC to
Monopoly Review - 3.7 + 4.1
+4.2

HW: U4 VN, 4/11

April 8 April 9 April 10 April 11 April 12

Price Discrimination - 4.3 Monopolistically Oligopoly + Game Theory - Unit 4 Quiz Comparing 4 Firms
Competitive - 4.4 4.5 Game Theory Problems + Unit 4 FRQs (4.2-4.5)

Edpuzzle - 4.5

HW: NO HW HW: U4 VN, 4/11 HW: U4 VN, 4/11 HW: HW:

April 15 April 16 - STAAR April 17 April 18 April 19

Review/Albertio UNIT 4 EXAM

HW: Review HW: Study for Exam HW: None HW: Topic Selection HW: Research




What challenges do students face? CEE

Challenges

1. Overall Classifications

2. Specific Characteristics of Each
3. Graphs: Interpreting and Drawing

4. Engagement

Solutions

Preview + Spectrum

Acronyms + Graphic Organizer
Digital Assessments

Current Events + Projects






Lecture: Overview of the Theory of the FirnlCEE

Perfect Monopoly
agn % [ma-nd-p(a-)le]
Competition
[par-fikt kim-pa- ti-shan] A market structure where
one seller or producer is
. the sole supplier of a good

v d A theoretical market
‘ﬁ ﬂ ﬁ, structure in which there
are no monopolies.

or service in a market.
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ONOXO e
2 Investopedia &
Perfect Competition Monopolistic Competition Oligopoly Monopoly
Most Competitive Least Competitive

% A Monopolistically

i Oligopol '
Competitive e -
[d-la-gd-pa-lé] y
An industry in which many A market structure -
firms offer products or with a small number e
o =T 4 services that are similar thf_lans, n?(ne o:h
<> (but not perfect) which can keep the
Zy su bstitutzs. others from having

significant influence.

2 Investopedia 2 Investopedia
- l -




Student Practice: Preview to Market Structure&E

Make a copy of this document, and share it with your group.

Group Member Names:

A. Review: What are the 4 types of firm structures? Have each group member add info on one.

Firm Structure

Characteristics

Pros and Cons

Ol #2710

©

Monopoly Pros:
Cons:
Oligopoly Pros:
Cons:
Monopolistically Competitive Pros:
Cons:
Perfect Competition Pros:

Cons:







Lecture: Perfect Competition CEE

What are the characteristics of a PC Firm? Use phrases and
pICtUI’ES.

- Many sellers Phrase to Remember:

. Many Perfect Novels Involve Parody.
« Perfect Information . .

- No barriers to entry Real World Examples

« Free entry and exit n

 ldentical products Milk

e Price “takers” b
{

« No power over price & )




Lecture: Monopoly

CEE

What are the characteristics of a Monopoly Firm?

THESE 2 COMPANIES CONTROL MOST
OF THE SUNGLASSES BOUGHT IN THE US

LUXOTTICA

Raei fy Lavren
foud Swilln.  alain mikli
EMPORIO®EARMANI T
Tirrany& Co. &5 D&G
A\ 5 STARCK vensAeE o

=
Tisieks A britthers "f 7 H."‘l‘ugn‘n
PRADA miv My
el

<> oumrronss VALENTINO

DKNY (corcn) V‘:'QQUE
GIORGIO ARNIANI (we,,so g
PoL0

60% of all sunglass sales in the US

CE: IBISWorld

g @FOSSIL
AAAAAAAAAA
BOBBI BROWN

SAFILO

kate spade
JACK SPADE swatche:
CELINE Qiwe Cusdiy rehpi
BOSS ELIE SAAB

liz claiborne

(/, Di()l‘
il MaxMara

GIVENCHY
havaianas JIMMY CHOO
BANANA REPUBLIC
TOMMY R HILFIGER
I{IHU’ €0[n!ll’l‘

6% of all sunglass sales in the US

BUSINESS INSIDER

One Seller -
One, non-competitive has

No close substitutes power in the market.

High Barriers to entry
- prevents firms from entering the market

Price Maker

Use phrases and
pictures.



https://www.google.com/search?q=luxottica+business+insider&rlz=1C5CHFA_enUS894US894&oq=luxottica+business+insider&gs_lcrp=EgZjaHJvbWUyCQgAEEUYORigATIHCAEQIRigATIHCAIQIRigAdIBCDYzMjRqMGo3qAIAsAIA&sourceid=chrome&ie=UTF-8

Lecture: Monopolistic Competition '\ CEE

What are the characteristics of a Monopolistically
Competitive Firm?

Ahead of the Game:
Nike Rules the Sneaker World
i S in 2022

= N ol P 57 WS

Relatively large number of firms S

Bu et I

Worldwide footwear sales of selected sports brands i

e T e

Easy entry and exit St o s -

Use phrases and - &

piCtu res. . Few barriers to entry * f*;"’f“’

Advertising :zz:i:’:‘i’

R Py N statista %

Differentiated products

I « product is distinguished by design, service, quality, location [non-price]



Lecture: Oligopoly (CEE

Few, large producers

Concentration ratio- four-firm concentration 40%

- Differentiated or standardized product
« High barriers _

Mutual Interdependence among competitors

an Oligopoly

Maple Syrup PSA Example or OPEC

- Actions of one firm affect others
[ —

SONYCI; BMG

MUSIC ENTERTAINMENT




Small Groups and Live Notes

Unit 4: The Comparison of All Market Structures

Unit 4: The Comparison of All Market Structures

Category

Category Perfectly Monopoly Monopolistically Oligopoly
Competitive Competitive
# of Firms
Example Industry
Type of Product

Barriers to Entry

Market Power

Perfectly Monopoly Monopolistically Oligopoly
Competitive Competitive

# of Firms Many; 100s 1 10-100 2-7

Example Industry agriculture Amazon; De Beers restaurants Soft drinks;
CANADA syrup
Type of Product identical Unique and only differentiated Differentiated or

standardized

Barriers to Entry none high low high

Type of Demand

Market Power

None; price taker

AlL; price maker

Some; price maker

a lot; price maker

Profit
Maximization Rule

Type of Demand

Formula for Profit
+ Formula for Loss

0 Economic Profit
Formula

Profit in the SR?
Profit in the LR?

Shut down Rule

Allocative
Efficiency (P =MC)

Productive Eff.
(P = min. ATC)

Perfectly elastic Inelastic Relatively inelastic Inelastic
MR=D=AR=P D=AR=P D=AR=P D=AR=P
MR<D MR<D MR<D
Profit MR = MC MR = MC MR = MC MR = MC
Maximization Rule Mr. McCECON Mr. McECON Mr. McECON Mr. McECON
Formula for Profit P> ATC P> ATC P> ATC P> ATC
+ Formula for Loss P <ATC P<ATC P<ATC P<ATC
Zero Economic P =ATC P=ATC P =ATC P =ATC
Profit Formula
Profit in the SR? yes Yes Yes Yes
Profit in the LR? No; no barriers Yes; high barriers No; low barriers Yes; high barriers
Shut down Rule P <AVC P<AVC P<AVC P<AVC
Allocative In the SR + LR never never never
Efficiency (P =MC)
Productive Eff. In the LR never never never

(P = min. ATC)







Lecture: Guided Notes + Live Graphing @EE

tive Firm with a Profit

IF P > ATC, there is a profit.

tive Firm with a Profit




Lecture: Guided Notes + Live Graphmg CEE

Swoosh, Mr. Durant

Short Run Outcome: Monopoly with a Profit: Short Run Qutcome: M°"‘:)E°:TVC with a Proﬁf

P > ATC swoosh M( F/C \\ MC
e MR

. pusant DARP \ e

Durant

Swoosh



https://www.nbcsports.com/nba/news/kevin-durant-hurts-elbow-on-dunk-video

PRICE

Teaching: Group Practice

PC Firm in the Short Run - Mini FRQ Warm Up - Practice FRQ

MARKET FIRM
sl

_______________ P, \ // | AR =D =MR
oS4

PRICE

D,

I
|
I
|
I
]
|
Q. QUANTITY Q¢ QUANTITY

Identify an industry that might have this type of a market structure, given its

characteristics.

. Is the firm maximizing profit at Qf? How do you know this?

. If the firm produces Qf, is there a profit, loss, or zero economic profit? Explain.

. Identify what the shaded box represents for this firm.

Explain when this firm would choose to shut-down and why. Add this point onto the

firm's cost structure.

Have students
interpret

graphs before
drawing them.

A. Diagram Analysis: Use the diagram below to

answer the questions.

Price, Cost

Qz\ Quantity
MR

1. Explain the type of firm that is shown
above, and give an example in the real

world.

2. Is this firm maximizing profit by producing

Qf? Explain.

EE

3. If this were a perfectly competitive firm,
where would the firm produce? How does

this compare to this firm structure?

4. s this firm earning a profit, loss, or zero

economic profit? Explain.

5. Label the Total Revenue in the diagram as
TR, the Total Cost as TC, and if relevant,

the remaining box as profit or loss.

6. What is the shaded triangle, and why does

this firm structure have it?

B. Practice: Draw a Monopoly with a profit or loss. Label the profit maximizing quantity as Qf, the
price as Pf, and shade the profit or loss. Remember to include the D, AR, MC, and ATC.

Monopoly with a Profit

Monopoly with a Loss




Teaching: Group Practice (CEE

A Quick Review of Perfect Competition and Monopoly
& Figure 39.1

Graphs of Monopoly and Perfect Competition

ADVANCED PLACEMENT

ECONOMICS

Monopoly Perfect Competition

s}

>

MICROECONOMICS

vs]

Student Resource Manual
4th Edition

COSTS/REVENUE (DOLLARS)
(@]

COSTS/REVENUE (DOLLARS)

QUANTITY QUANTITY
Grades 9-12 .

INTRODUCING the 5th Edition NEW!
AP Macro & Microeconomics Series : These questions are based on Figure 39.1. Underline the correct answer. Assume that the monopoly

can set only one price. Both the monopoly and the perfect competitor seek to maximize profits.

1. A monopoly firm will maximize profits at what price?

(A) 0A (B) 0B (C) 0C (D) OR
2. Economic profits for the monopoly firm are represented by the area of which rectangle?
Education (A) 0CGE (B) 0AJE (C) AJHB (D) BAJN

Teaching Oppovtunity”

3. Total costs for the monopoly firm are represented by the area of which rectangle?


https://store.councilforeconed.org/

Independent Practice: Informal AssessmerftEE

Unit ct Competition in the Short Run

o s ok s e e e PC in the SR: Problem Check

roduces output and eams zero aconomic a s
produces outp S

profitif: b
a. P>ATC. o S
b aG<r AT ¢y Please submit your problems from yesterday, to see if you got the information correct. ( i O Og I e I 0 r I I l
o AC> P ATC :
P=ATC

Hth fim facos a marketpricaof $3.0, s total
profitper dy is:

it produces,  perfctly compatitive i il
maximize profts at the output where: b oSS
mergialrevenue equals marghal cost. o s

b, marginl revenue equals prcs. 4 s

. pice equals average tlal cost.

Last Name, First Name *

‘
. bice equas miimum average variable

When a fir cannot affect the market price of
the good thattsels, s sid o be 2

a price-taker : a Short answer text m I H

G I |S|g S
e dominantfrm. :

o caral S

.
4. The market sruchre called " is
s ettt Sk et
5 perieccompeion
5 monopoy
¢ sy
& monopalstcongatton *
o Class Pd.
i ;

i Nl 3 Average Median Range
R O 8.23 /9 points 9 /9 points 3 - 9 points

a 350 4
s

v b

o W 5

i

Ly s

Settings Total points distribution

Make this a quiz .
Assign point values, set answers, and automatically provide feedback 50
RELEASE GRADES *2 40
D
® Immediately after each submission .g 30
o
O Later, after manual review 8'
Turns on Responses — Collect email addresses g 20
S
CHROMEBOOK SETTINGS o
1+ 10
Locked mode
Da. Respondents aren't allowed to open tabs or other applications while 0
taking this quiz. Respondents must take this quiz using a managed 0 1 2 3 4 5 6

Chromebook. Learn more .
Points scored

RESPONDENT SETTINGS

Missed questions ‘
Respondents can see which questions were answered incorrectly

Correct answers ®
Respondents can see correct answers after grades are released

Point values
Respondents can see total points and points received for each question



Independent Practice: Informal Assessmerft&EE

Socrative

7. For this outcome to exist, a monopolist must have

Show Results 24/24 Students Answered

A P<ATC
B P=ATC
C P>ATC
D P>AVC
E P=MC 7. For this outcome to exist, a monopolist must have
Hide Results 24/24 Students Answered
XXXyl v 82% v v X v
A P < ATC 4%
secccce VvV 82% v v v v
B P = ATC 0%
X Vi 729 v v X v —
< e P> ATC 79%
X 82% v v X v
D P> AVC 13%

E P =MC 4%


https://www.socrative.com/

Independent Practice: Quizizz

Quiz A|S
: rf d [ 171 >
Perfect Competition and Monopoly u I Z I Z Z
& University ( Education ]
@ 79% accuracy * > 4.2K plays Cha"enge friends
- znferj,r:iMarim 4. Al Enhance ©@ Copy and Edit L’ Flashcards

= s 8570 Evaluate

INSTRUCTOR-LED SESSION ASYNCHRONOUS LEARNING

. . X A I S S S B N . . w0 B Settings
Start a live quiz Assign homework
i | s | s s [
v 10 ] 10730 Evaluate

<) Read text aloud

= 15 questions ®© Show answers » Preview N S S S N N D N v 9070 Evaluate
q v 10
s | o o s o :
v - 8080 Evaluate H Py Ti .
Multiple Choice ® 30seconds @ 1 point Q Timer

POOODD DO

- ioo% N 9680 Evaluate : 25 -
Which of the following could attract new firm to join an industry? - @ Power-ups .
| s o ] o s | [ . 9710 Evaluste
Normal profits Economic losses —
Economic profits Accounting profits Fm--------- s 10090 Evaluate
Multiple Choice & 5 point O 88% Accuracy 10s Avg. time Evaluate
Multiple Choice
Question
A firm operating in a perfectly competitive market will shut down when price is below the minimt 9. A company would want to charge a price to a person with an inelastic demand, and a price to a person with elastic demand.
marginal cost curve average total cost curve Options Correct 51 students
_ R) higher, lower — 1]
average fixed cost curve average variable cost curve = e
Incorrect 1 student
B higher, higher I
% Dlensweied Unattempted 6 students
Multiple Choice C  lower, lower
X 1 answered
A perfect competitive firm charges a price that is : D lower, higher
x 0 answered
different to other firms higher than other firms

classic cosmic-... synthwa...

lower than other firms similar to other firms


https://quizizz.com/admin/quiz/5ea85ba2de4b6d001b5dd412/perfect-competition-and-monopoly




Engagement: Monopoly (CEE

ADAM RUINS EVERYTHING |

What are some interesting
statistics you heard?

What pieces of information
explain the market structure of
Luxottica?


http://www.youtube.com/watch?v=CAeHuDcy_bY

Engagement: Product Differentiation

EconEdLink

a CEE program

Objective Standards Resources Procedure Group Activity Extension

Objective
Professional Development Webinar

Students will be able to Bring Product Differentiation

« Define product differentiaion and identify real world examples. to Life with Creativity
On-Demand Time: 60
* Design and adversite their own product to peers. Webinar mins

Standards Concepts
National Standards in Economics Advertising, Market Structures, Monopolistic
State Standards Competition

Common Core State Standards



http://www.youtube.com/watch?v=WEz5mycFcLw

Engagement: Game Theory (CEE

e SE
BEST P_ENALTY

. ’ Ll OO | ¥

'KICK STRATE

Debrief: 1

Bl Why Pénaity Kicks AreUnfair To The Goalie_| = 1. What is something
I:5E5T PENALTY significant you heard in this
( )/ video?

2. What is a major take-away
from this video, with regards
to game theory?

3. What are you now
wondering?

20" DIUDWISBPIIS


http://www.youtube.com/watch?v=kJpZ1EEnlpk

Engagement: Discussion Prep

Unit 4 Discussion Preparation: In the Real World Unit 4 Discussion Preparation: In the Real World

A. Background: Choose 1 article and 1 podcast connected to this unit. Then, use this
document to help prepare you for our in person discussion.

= = B. Reflection: Respond to the following question in 2-3 sentences, based on what you
Articles on Game Theory Podcast/Video heard in the video and podcast.
538: Football: When to Go for 2 NPR: The Case Against Facebook e What insights did you gain? Highlight the specific example or quotes from the
Advanced Football: Run/Pass NPR: Printers Are the Worst source. take-away of the conversation.
Britannica: Arms Race NPR: Stadiums and Captive Audi \
Erontier ics: GT in Poker NPR: Big Tech AntiTrust Source #1: 2 W W ay Avagan \nboentel Wy fedd Vike
Fansided: Basketball 3 Pointer NPR: Antitrust Standard Oil e wow' ¥ becanse oYW awtca\  sepevate ' onrte, Walwadr
The Conversation: GT in Penalty Kicks NPR: Apple T ) Aw Vo onlnt, Viehhi  companits  Wave mbedes
NPR: Google I swidiWing v owllng Yo lw 6o OY_ VilR = Vetse
NPR: The Science of Hoops )
NPR: The Prisoner's Dil and Arms Race Source #2: Yheve AS CANG
© Why Barnes & Noble Is Copying Local ... o wsed L€ Yleve e
© How Warby Parker Disrupted Then A... b WwoQ buY a Wixe)
YouTube: Amazon vs. Walmart we S
© How Home Depot Became the World’s...
3_Ewo
Article Chosen: C. Preparation for Discussion: Add 2 open-ended questions you now have for your ———e
: z s peers to prepare for tomorrow’s discussion. £
Important findings/data/details I read that made me curious: o
Question #1: PR Y
Iread(name) _____________ and it said (add quote).... : — M‘lJ h: T

At waed wove

and QY gavs
I'm wondering...

Yoo owline howe!

S a  waasgaly,

1

 andd Q) byolee wp.
¥

ihegele . Awezon w\
dowly ve N : = :
4 Question #2: 6. Retontly po¥tr W oW Ccowm  in_ Og¥oom Yo gwhue,
— To 0ol ” aame  Yheoty wno  Qlayed Yloowaln oy chalony awd
} { Heo 3 SRR
Importait findings/data)/detailsTheard thatmademe curious: One podcast I listened towas (name) _____________ and it said (add quote).... (WETADIE VT ! Lo olovey' AW o
oe ' 0835 Bt creds. TReve ” are  \esr Uadiadlag and 1Y e ey
\V\Lk.
and 735 \Y powille Sor  a cowgmy Yo beame a v«w\‘wn\y‘ \ike
I'm wondering Shaded O NAL Shee We wny  wace Seanlalione  wew ok

helo oYap Wt oradedee of imonopodes Desgihe Aoy Yoo axe
waomigoles on The  Nowwd and  oumalnbeee ‘mdudve ~Thal Wawg
Weld' sheomn o wanny  vewss

What is your three word phrase to highlight your class's conversation on this topic?

G \
Phrase of 3Words ___ 7 "¢ The ofy \Works!



Engagement: Market Structures Book '\ CEE

Market Structures Project - Exam Redo

Task: Write and record a podcast, talkshow or Children’s book about “Market Structures” to help clarify the unique
features of perfectly competitive firms, monopolies, monopolistically competitive firms, and oligopolies. This show will
last between 5-7 minutes, or the digital Children’s book would be 15-20 “pages/slides”.

Introduce these “characters” to an audience where you coherently and creatively include all of the information for
each: (SEE RUBRIC)

Real World Example: Where each structure “lives” or exists in the real-world

Background: The key characteristics of this structure

Strengths

Weaknesses

The Overall Market Impact with the HAND DRAWN GRAPH in the short and long run (efficiencies,
inefficiencies, deadweight loss)

Justification: Why might this structure be better than the others?

Opposition: Who in society might dislike this structure?

Wrap Up: Something that makes the structure distinctive from others - a catchy phrase

Meet the

Penelope the Perfectly
Compeititive Firm a r e

o7

Structures!

Oliie the Oligopoly

Munch the Monopoly

Millie the Monopolisitically
Compciti{ive Firm




Engagement: Market Structures Project(C\EE

4 & ¢ o) MY WEAKNESSES

*
* » TNTRODUCTEON o || (|,
PERFECTLY

COMPETITIVE

*
s . A
Or PC for short!

»

§ Hey y'alll I'm Perfectly Competitive & m lower quality of
Firms (or PC for short) and | live on a e prodiicts, lack of innovation
small farm in California. f ek . h
instability for businesses, and
* lack of economies of scale.

SHORT RUN

SOME OF MY KEY MY STRENGTHS
CHARACTERISTICS INCLUDE... ARE
aas

*““ $ '. “"‘* NG rormation faiture and ai . 5 J U s I I F I c A I I 0 N
alarge number of no barriers to entry, Identical products, of the knowledge is shared j{ /
—

sellers, evenly between all participants.
s e

perfect information, and 1am a price

LONG RUN




eflection

(CEE

Supply and Demand

Market Structures

Challenges Solutions

1. Pre-existing Knowledge of “Demand” | Teaching Model
Shifting vs. Movement Along MRU: Video, MRU Interactive

2. Shifters of Demand vs. Supply Teaching Model
MRU: Demand, MRU: Supply
MRU Interactive

3. Market Outcomes with Single and Teaching Model
Double Shifts MRU Interactives

4. Engagement: Real World Current Events: Messi Effect,
Taylor Swift

Challenges Solutions

1. Overall Classifications Preview + Spectrum

2. Specific Characteristics of Each Acronyms + Graphic Organizer
3. Graphs: Interpreting and Drawing | Digital Assessments

4. Engagement Current Events + Projects






y &y

What takeaway do you have?
What’s something you’re now
wondering?

Add your
response in the
Chat box!

Reflect




References

MRU: Interactives

MRU: Content

YouTube: The Office: Law of Demand

YouTube: News Nation + Swiftonomics

Market Place: What Messi Means for Apple TV
YouTube: CNBC Could Messi Supercharge MLS?
YouTube: Messi Effect on IMILS Soccer

Socrative

Quizizz: PC vs. Monopoly

YouTube: Macklemore + Shoes - Product Differentiation

YouTube: Bl: Penalty Kicks and Soccer
YouTube: Adam Ruins Evervthine: Monobolv

CEE

72


https://practice.mru.org/
https://learn.mru.org/confreg/?fld93=701Rd000002ZC6rIAG
https://www.youtube.com/watch?v=zsCVJsGYKdY&embeds_referring_euri=https%3A%2F%2Fdocs.google.com%2F&embeds_referring_origin=https%3A%2F%2Fdocs.google.com&source_ve_path=Mjg2NjY&feature=emb_logo
https://www.youtube.com/watch?v=uSTfX6W1RCk
https://www.marketplace.org/2023/06/26/what-messis-miami-move-means-for-apple-tv-and-the-future-of-streaming/
https://www.youtube.com/watch?v=kzE7mw7wh38
https://www.youtube.com/watch?v=6BSZYuzVAn8
https://www.socrative.com/
https://quizizz.com/admin/quiz/5ea85ba2de4b6d001b5dd412/perfect-competition-and-monopoly
https://www.wfaa.com/article/money/messi-effect-frisco-texas-economic-impact-money-2023/287-9a70c0a8-6c56-436a-b7ed-c396a946f3dc
https://www.youtube.com/watch?v=kJpZ1EEnlpk
https://www.youtube.com/watch?v=CAeHuDcy_bY&embeds_widget_referrer=https%3A%2F%2Fdocs.google.com%2Fpresentation%2Fd%2F1vwkTc4tjXajbi-3smvP7N1wqW7ysm4l6ZaeXYF5ONlY%2Fedit%3Fpli%3D1&embeds_referring_euri=https%3A%2F%2Fdocs.google.com%2F&embeds_referring_origin=https%3A%2F%2Fdocs.google.com&source_ve_path=OTY3MTQ&feature=emb_imp_woyt

(cee

Thank You

Susanna.Pierce.McConnell@gmail.c




